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Stillman Production Center
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Johnny Mercer Foundation
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Mission Statement

Goodspeed Musicals’ mission is to share the joy of musical theatre;
to delight, inspire, and challenge audiences; to nurture creators;
and to build and support a broad, diverse, and inclusive community.
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Birmingham Hippodrome tzg sizcs

Largest theatre in the UK Midlands m,‘ -39’7 o/
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World-class programme of theatre,
dance, comedy, and opera
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More than 500,000 tickets sold every
year
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Charity, receiving no regular
government subsidy or funding
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City of Birmingham
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OUR
AMBITIONS
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OUR STRATEGIC CORE
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Developing our Growing Diversifying
Workforce our Profile Income
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« Began in October 2023
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 First in-house musical thea
tre department in the UK
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« Developing musical theatre talent

through a number of schemes
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« Commissioning, developing and producing
new musicals on Hippodrome stages
and beyond
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One-week residencies for writers either
at the beginning of their ideas, or at a
pivotal moment of change where they
need some space to get back together

and make decisions
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Musical Theatre Writers Group =xzzz=1s

« One-year residency 1u17t0] #IX|E Al
« Six writing teams each writing a new musical 04 JHo ZJtR0| ZH2H HES SXZSE 2Z
« Mentorship by Victoria Saxton and Tim Sutton =Ezj0r MAED & YEQ HEZ Y2

« Showcase in Patrick Studio HEZ AELHM 2H01A







* x
A BIRMINGHAM HIPPODROME PRODUCTION

GENERAL MANAGER HD GENERAL MANAGEMENT
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BOOK AND LYRICS BY
ROBYN GRANT

MUSIC AND LYRICS BY
TIM GILVIN

DIRECTED BY
ANTHONY LAV
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THEATRE
UNDER
THE STARS

HOUSTON’S HOME FOR MUSICAL THEATRE
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MISSION ...

Theatre Under The Stars, Houston’s non-profit home for musical theatre, is dedicated to enriching lives
through innovative musical theatre, inclusive educational curriculums and dynamic community

angagement.
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VALUES

WE ARE ENGAGING
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WE ARE INCLUSIVE
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WE ARE COLLABORAT
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TUTS engages, entertains, and inspires our
community by creating musical theatre
supported by related programming and
educational experiences of the highest quality,
reflecting the breadth and depth of our
theatrical art.
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Inclusive of diverse peoples, cultures, traditions
and ideas, TUTS breaks down barriers to the
craft of musical theatre by practicing equity,
diversity, and inclusion across all areas of our
organization.
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TUTS practices authentic and transformative
community collaboration with arts partners,
educational institutions, government agencies,
and other non-profits.
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WE ARE RESILIENT
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WE ARE TRANSPARENT
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WE ARE INEPIRED

Through conscientious stewardship of all
human and financial resources, TUTS operates
all aspects of our business responsibly, thereby
fostering community confidence and support.
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TUTS demonstrates the highest standards of
governance, management, communication and
operational practice.
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TUTS provides a creative, artistic, and

institutional culture to inspire and fulfill our

most valuable asset, our stakeholders —

including staff, board, and guest artists.
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From Outdoor to Indoor OFAIZIOIM ALLHZS )
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New Works ;-

Jekyll & Hyde mizo stoi= .
Yeston & Kopit's Phantom sz <mes e

Disney’'s Beauty and the Beast
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Ninfa the Musical 2o gz .
Anthony Newley's Chaplin .
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Larry Gatlin's Texas Flyer .
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Sir Jack =@nz =z
Gone With the Wind
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Scrooge 2z3zj

Zorro the Musical
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Hot Shoe Shuffle
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Whatever Happened to Baby Jane
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Waiting for Johnny Depp zLigs iz
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Sweet Potato Queens s zgoiE 2=
The Secret of My Success Lo xzol bz

The Ugly Xmas Sweater Musical
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The Ugly Xmas Sweater Musical Trajectory
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« Table Reading HIOIE 2IE

« Full Cast Reading = =1 212

« 2 Week Workshop 2z7t0] 93
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